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“The literature dealing with factors affecting
international competitiveness has originated from both
economics and business diciplines, but with different
orientations. The absence of analytical work that links
the management of technological and organizational
innovation with competition reflects the different
approaches by students of competition and students of
management. The former primarily focus on markets,
using the tools of economics and relatively simple
notions of what goes on inside the firms. The latter
concentrate on the events inside the firm, making
simplifying assumptions about markets. Effective
executive decision making and action depend on the
competitive environment as well as on what happens
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1 ￿￿￿￿ ￿￿￿￿￿￿￿￿ ￿￿￿￿￿￿￿￿￿￿ ￿￿￿￿￿￿ ￿￿￿￿￿￿￿￿￿￿ ￿￿￿￿ ￿￿ ￿￿￿￿￿￿￿￿￿ ￿￿ ￿￿￿￿￿￿￿￿￿ !￿￿￿￿￿ ￿￿￿ ￿￿￿￿￿￿ ￿￿￿￿￿￿￿￿ "￿￿￿￿￿￿￿
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Michael E. Porter, Rekabetçi Strateji (Competitive Strategy, 1980), Rekabetçi Avantaj
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2 ,￿￿￿￿￿ ￿￿"￿ ￿￿#￿￿ ￿￿￿￿￿ ￿￿￿￿ ￿￿￿￿￿￿￿￿ ￿￿￿￿￿ "￿￿￿￿￿￿ ￿￿  ￿￿￿￿￿ -￿￿￿￿￿.￿￿ ￿!￿￿ !￿￿￿￿￿￿￿ ￿￿￿￿ ￿￿￿ ￿￿￿￿￿￿￿￿
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